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From Nassoro Ally, Community
Mobilization Program Officer

® The Morogoro Launch: The Regional
Commissioner was very much impressed
with the youth and community
attendance at the launch. He was also
struck by the “Ishi” implementation
strategies he heard described by the YAG
chairman during his speech. He was so
excited that he said that he would order
all district commissioners from his region
to conduct “Ishi” launches immediately
after the regional launch! This shows that
even regional government leaders are
impressed with the campaign.

The Songea Launch: Greal cooperation
was shown by other international and
local NGOs, particularly a PSI zonal
office, which
contributed its heavy-
duty PA and mobile
sound system for the
road show for two
days!  This serves as
evidence that the
“Ishi” campaign has
great support from
other  stakeholders.
This is great for the
project’s sustainability.
About the “Ishi” music:  cans

Based on  my

experience teaching the campaign song to
students in preparation for the launch
events, it seems that about 80% of students
know at least two verses of the song!

From Astronaut Bagile, Campaign
Manager

® The national launch of the campaign was
a huge success. A crowd of about 8000
youth was in attendance.  Their
connection to the campaign and its youth
leaders was in evidence. For example,
when they recognized their peers in the
music video, the young people present
responded very enthusiastically.

Artist groups have started formulating
dramas on TV that that utilize the Ishi
theme.

Women activists have been heard
discussing the Ishi theme in their own
gatherings.

A national Islamic leaer, Muhidhir, was
heard on a radio talk show discussing the
campaign theme and the strong potential
it has for changing behavior.

® In a hardly one month, launches of the

campaign in 11 regions have drawn a
total of about 66,000 youth and millions
have been reached by mass media.

TV stations other than the ones
contracted by Ishi have started to pick
up the campaign music video, indicating
its popularity. Individual dealers have
recorded the song on cassettes and have
started selling them around major towns.

® Mama Terry, a famous feminist activist,
asserted during a public presentation
that one of the biggest contributions the
campaign can make is to challenge the
status quo - the power that boys have
over girls in relationships - and promote
the empowerment of young women to
protect their health.
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® The campaign was won political and
religious support as well as support from
parents. During the Mtwara launch, the
regional commissioner could not resist
joining a group of youth dancers when
the campaign song was premiered there.

Because the campaign uses innovative
and creative strategies, such as talent show
competitions, ~ music  competitions,
youth/parents communication workshops,
and girls empowerment festivals, Ishi is
likely to accelerate results by moving its
target audience through the stages of
behavior change more quickly.

From Aisa Muya, Monitoring and
Evaluation Program Officer

® last month during a session of
Parliament, the Minister for Sports and
Culture said “ ...sasa hivi tuna waambia
vijana wasione soo kuzungumzia kuhusu
ukimwi  hasa  wanapokuw  katika
mahusiano.” Meaning: “We are now
telling our youth not to be shy to talk
about HIV/AIDS in their relationships.”

When | was travelling to Manyara region

last week, | came across several incidents
of people using the Ishi slogan. At the
bus stand in Arusha, a conductor said
“Usione s00... sema naye akuelezeshida
yake.” Meaning “Don't feel shy; talk to
her so that she can tell you her
problems.” At a petrol station a lady who
was filling her car with gas told the driver,
“Usione 500, sema naye....”

Even on a bus from Arusha to Moshi
there were three young men discussing
the slogan “Usione soo sema naye ...."
One of them said “Siku hizi hamna
kuona aibu bwana, unaambiwa useme
naye, usione s00..,” Meaning: “Don't
feel shy these days, you are told to talk to
her; don't be shy...”

® | come across a lot of school children
using the slogan “Usione soo,
sema naye kuhusu kusubiri
kuwa mwaminifu au kutumia
kondom.”

° During the graduation
ceremony of new security
officers, the chief security officer
told the graduates, “You
have to be careful about
HIV/AIDS as many youth are
getting  infected, so use
protection all the time... Usione
500, sema naye kuhusu kusubiri,
kuwa mwaminifu au kutumia
kondom.”

From David Mziray, Special Events
Program Officer

Exciting things during the regional launches:

® Mtwara  region:  The  Regional
Commissioner challenged the campaign
to go to women'’s initiation ceremonies
and educate them on faithfulness as most
of these ceremonies (traditional
initiations) do support unfaithfulness and
promiscuity.

Lindi Region: Regional authorities were
very suspect of using the llulu Stadium, as
it is huge and has never been used for
public ~events, apart from football
matches.  But the “Ishi” coordinator
assured them that, given the mobilization
strategy used by the organizer, the
stadium would be full. That is exactly
what happened, with over 7,000 people
in attendance. The Guest of Honor
commended the work of the “Ishi”
campaign; he could not believe the size
of the crowd that turned out for the
event.





